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Expanding Horizons. Enriching Lives.

A Cash Plus Initiative to Improve Maternal
and Child Health

Rajasthan has been a pioneer in leveraging cash transfers Raqusht is Shifting the Needle

to improve maternal and child nutrition. It champions the

Pradhan Mantri Matru Vandana Yojana (PMMVY) for

first-time mothers. At the same time, through the
state-led Mukhya Mantri Matritva Poshan Yojana
(MMMPY), it universalises benefits to second-parity

women and adopts a holistic approach that addresses not W c ing Di
only financial barriers but also social and behavioural SRR OIS VIG WIVRLSE. 6

Women gained 6 Kg+ weight
during pregnancy
36% -> 61.5%

. L. Nutrient-rich diets
determinants of maternal nutrition.
32% -> 80%

RajPusht, implemented by IPE Global in partnership with E

the Government of Rajasthan, advances this approach by Utilisation of Cash Transfer Scheme

combining conditional cash transfers with a robust Social ;c;-q.:(tdgg%
and Behaviour Change Communication (SBCC) strategy.
This distinctive ‘Cash Plus’ model integrates financial ;)
incentives with behaviour change interventions to Early Pregnancy Registration @@
address cultural practices, food myths, and awareness 18% -> 63%
gaps, improving diets, strengthening maternal health, and
rec_iucing malnutrition among vulnerable women and Women Completing 4+ Antenatal
children. gé Care Visits

11% -> 49%

3.6 million pregnant women reached to date, including 800,000
second-time mothers

RajPusht’s Approach

Giving Women the Power to Choose Building Awareness to Choose Well

Cash transfers to mothers during pregnancy and A 360-degree SBCC strategy, building a conducive
lactation, ensuring households have more + environment for women and families to eat more
resources to invest in maternal and child nutrition. and eat better.

Reduction in low birth weight
and wasting

* Consumption of better and more
food by mothers and children
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How SBCC, Combined with Cash Transfers,
Powered Rajpusht’s Nutrition Outcomes

Grounded in Human-Centered Design

Used formative research to ensure the SBCC strategy was context-specific, culturally sensitive, and impactful.

Key Focus Areas:

' ) Identify motivators and barriers and
~ suggest tools to support the adoption of
" better nutriticnal practices.

Delivered Through a Multi-Platform Approach
Reinforced messages thraugh repeated exposure across six delivery platforms, ensuring greater recall and uptake.

Individual Counseling by
Auxillary Nurse and Midwife (ANM)

= Counseling on pregnancy weight gain
and dietary advice during Antenatal
Check-ups

Nutrition Counseling
During Home Visits

= Maternal and Child Health counseling
delivered to 600,000 households

Group Counselling on Maternal and PLA-Powered Community Meetings

Child Health and Nutrition Day

» Health workers (ASHA) organised nearly
200,000 Village Health Sanitation and
Nutrition Committee (VHSNC) meetings
using Participatory Learning and Action
(PLA) methodology

= Over 40,000 counselling sessions for
women and families conducted by
Anganwadi workers during facility

Mid-Media Activities Digital Media Campaign

- Men reached via Social media and digital
content to break nutrition myths and
highlight their role

- Folk arts like street plays and puppet
shows conducted in 1800 Gram
Panchayats

Shaped Behaviours for Lasting Change
Improved counselling quality and maternal nutrition knowledge, driving positive practices and sustained health
outcomes.

» Women's awareness of the
government cash transfer scheme

f 46% > 89%

= Exposure to 5 or more
communication platforms

1 27% 2> 70%

(/\ = Frontline workers' knowledge on

- o Maternal care and nutrition
W) 4 22 70

A

= Maternal Nutrition knowledge among
Pregnant women

f 61% = 89%

« Maternal Nutrition knowledge among
Family members

f 55% = 75%

* Food-related myths among pregnant
women

‘ 47.6% > 7.6%

m GLOBA@ www.rajpusht.in

Expanding Horizons. Enriching Lives.

L 2 2 & & & & & & X & & & & & & & & & & X & & & & & X & & & & & & & & & & & & & & & & & &

hébdbh b b bbb bbdbbbbdbdbbbdbdbbdbdbbdddbbddbdbbdddbddddddddddaddddddd

I[N
revevvVvveVvVvVvyVvVVvVvVvVVvVvVVvYvVVVVVFVyvVVVFYFYTYYFOSYFT VRS I T T



